“ao Zhang's gold 
medal is a remark- 
able achievement, 
no matter how you 
look at it. 

Here’s a young 
man who grew up in China, a com- 
munist economy, unaware of the in- 
tricacies of the stock market and 
Western consumer psychology. He 
came to Canada and learned a new 
language. He earned a Master's of 
Business Administration at Concor- 
dia, and then moved on to earn his 
doctorate in Finance in only four 
years. 

He won the $5,000 Harvey Rorke 
Memorial Prize for the best PhD dis- 
sertation on a Canadian investment 
topic. And he topped it off with the 
Governor-General’s Gold Medal, the 
University’s top prize for a graduate 
student and a first for the Faculty of 


Here’s a young man 
who grew up in China, 
a communist economy, 

unaware of the intri- 
cacies of the stock 
market and Western 


consumer psychology. 
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Commerce and Administration. 
Zhang made a quick trip from 
Laurentian University in Sudbury, 
Ont., where he is teaching, to attend 
Fall Convocation. The memory of his 
arrival in Canada in 1985 is still 
clear. A prize-winning graduate of 
People’s University, editor of an eco- 
nomics journal and lecturer at the 
Chinese university, he gave it all up 
to come to Concordia to become an 
exchange student in 1985. Fortu- 
nately, he was able to spend his first 
few months living with a Vancouver 
family, studying English every day. 
His wife, Shuling Wu, pe 


Hao Zhang (left), winner of the Governor-General’s Gold Medal, and Chancellor 
Emeritus Alan B. Gold at the Fall Convocation Ceremony. 
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the following year in Montréal, but it 
wasn’'tuntil 1988 that the authorities 
let their little daughter, Xin, leave 
-China. Lawrence Kryzanowski, 
Zhang’s academic advisor on his 
doctoral dissertation, is delighted 
with his protegé’s triumph. He says 
that as well as being extremely tal- 
ented, Zhang is hard-working and 
patient. 

Zhang's prize-winning disserta- 
tion took the form of four essays on 
Canadian stock market anomalies. 
According to a memo recommend- 
ing Zhang for his Concordia medal 
(from Ulrike de Brentani, Associate 
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Dean of Graduate Studies and Re- 
search for the Faculty), “not only are 
the topics of these essays extremely 
interesting from both a theoretical 
and practical standpoint, but the re- 
search on which they are based is 
highly innovative.” 


Studied stock profits 


Among Zhang's essays were a stu- 
dy suggesting that traders may be 
deluded when they try to profit from 
stock splits, and the so-called January 
anomaly, when stock profits often 
seem to peak. 


Kryzanowski said that highly theo- 
retical and abstract work such as 
Zhang's finds its way into the outside 
world surprisingly fast. 


“You'd be surprised how many 
people in investment firms are in the 
forefront of this work ,” he said. Top 
investors scan learned journals for 
any new findings that will give them 
an edge over competitors and a 
higher profit. 


Zhang appears to be well appreci- 
ated at Laurentian, where, in his first 
year, he was among the 10 per cent 
of faculty who received a merit 
award. He took on a brutal two- and 
four-course teaching load, which 
meant preparing for six new and 
widely disparate courses. But the 
Gold Medal winner is clearly up to the 
challenge. 
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Games more challenging than the real world 


Professors use computers as teaching tools 


BY SusAN Gray 


Computers have irrevocably al- 
tered our habits of work, play and 
study. But how often are they actually 
part of the curriculum? If the Faculty 
of Commerce and Administration is 
any indication, the answer is not very 
often — until now. 

What Marketing Professor Peter 
Pasold and Finance Professor Arvind 
Jain have in common is thatcomput- 
ers are an integral part of their teach- 
ing. Both professors have introduced 
computer games as teaching tools. 

Pasold is an old hand at this— his 
first use of computers in the univer- 
sity classroom dates to more than 10 
years ago when Concordia was still 
using eight-column hollerith cards. 

Pasold’s game presents marketing 
scenarios where it’s up to the student 
to decide about a product's look, 
niche and price, among other things. 


Finance professor Arvind Jain (left) and Marketing Professor Peter Pasold (seated) 


have introduced computer games in their courses which make learning more 


stimulating and more fun. 


Jain’s computer game, on the other 
hand, is a foreign exchange trading 
simulation. By playing the game, 
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students “basically learn how the for- 
eign exchange markets work,” he 
said. 


Pasold, who gives marks for the 
computer portion of his course, said 
“Tt is very hard to teach business by 
just discussing it.” 

But playing Computype, which 
was developed by Pasold, is also quite 
a challenge. “It’s a whole new world 
you're jumping into,” he said. The 
“new world” refers to the fact that 
variables in a computer game are 
more challenging than those in the 
real world because students have had 
no previous contact with them. There 
are also no established procedures, as 
is the case with repeat purchases, for 
example. 

Both Jain and Pasold said the stu- 
dents enjoy the computers. “The ex- 
citement level is very high when 
students think they can make 
money,” Jain said. “I’ve seen them 
actually jumping on top of each 
other within their groups, offering 
suggestions. What else could you ask 
for?” 


Concordia captures 4 trophies at Commerce games 


By Syivain Comeau 


hether it be in the office, on the 
stock exchange — or on a frozen 
lake — Concordia’s Commerce 
students are poised to succeed, 
judging from the results of the 5th 
Annual Commerce Games. 

The Concordia team walked 
away with four trophies in the 
event, held Jan. 7-10 in Chicou- 
timi, compared with only one tro- 
phy (Bronze) at last year's Games. 
The Concordia delegation took the 
Gold in Marketing, the Silver in 
Finance, the Bronze in the Stock 
Market simulation, and the Gold 
in ice fishing, for an overall sixth 
place finish out of 12 teams. Uni- 


versité de Sherbrooke came in first. 

CASA (the Commerce and Ad- 
ministration Students’ Associa- 
tion) president Nick Kaminaris 
said the burden of organizing the 
Games had blunted last year's 
team. 

“We did well this year partly be- 
cause we didn’t organize it. Last 
year, most of our energy went into 
hosting the Games, and we didn’t 
have many people left to actually 
participate.” 


From 11th to 6th 


Last year, Concordia came in 
llth place. Kaminaris said this 


year’s delegation was the first to be 
carefully selected and trained in 
advance. 

In keeping with the “sound 
mindin asound body” philosophy 
of the Games, sports and social 
events complement the case study 
and other academic competitions. 

“The Games are not just an aca- 
demic gathering, set up to see 
which school produces the bright- 
est students,” said Professor Ar- 
shad Ahmad, who helped to train 
the finance team. “It also pro- 
motes the idea of collegiality. It's a 
microcosm of how schools actu- 
ally work.” 
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ACCOUNTing for the Environment 


Environmental concerns move onto corporate agenda 


BY SYLVAIN COMEAU 


oday’s environmental 
consciousness is forc- 
ing the issue of dam- 
age to the environ- 
ment into corporate 
boardrooms and onto 
business plans. 

ACCOUNTing for the Environ- 
ment: The Disappearing Resource, 
a one-day conference held at Concor- 
dia last fall, provided an eye-opening 
look at the environmental laws and 
policies that are transforming North 


American business. 


Value versus environment 


In his keynote address, Pierre Marc 
Johnson of McGill University’s Centre 
for Medicine, Ethics and Law, said 
that the term ‘sustainable develop- 
ment’ will have to remain open to 
interpretation to fit all activities hav- 
ing an impact on the environment. 

Other speakers included Dan Ru- 
binstein of the Office of the Auditor 
General of Canada, Stuart Hill of the 
Department of Entomology at 
McGill, lawyer Darlene Pearson, 
Blake Tohana of the accountancy 


“really excited 
thinking about the 
day when we'll all 
have teaching at the 
front and not the back of our 
minds.” 

During his first two years at 
Concordia, Ahmad received rela- 
tively mediocre evaluations from 
his students. That's when he de- 
cided to do something about it, 
and worked at improving the 
quality of his teaching. 

Eightyears later, the hard work 
has clearly paid off. Ahmad is one 
of 10 Canadian professors to be 
awarded the prestigious 3M Fel- 
lowship for excellence in teach- 
ing. 

Astatement released by Ahmad 
and the other nine 3M Teaching 


Finance teacher awarded 3m Fellowship 
Professor par excellence 


BY Pui Moscovitcu 


“Arshad Ahmad 
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Fellows calls for greater recogni- 
tion of teaching skills, and rec- 
ommends that teaching be as 
high a priority for universities as 
is research. 

Concordia has been examin- 
ing ways to enhance and improve 
the role of teaching. Ahmad 
hopes the University will develop 
policies to that effect. 


firm of Wainman & Kidd, Brian Far- 
linger, director of Commercial Affairs 
for the Canadian Bankers’ Associa- 
tion and Grant W. Russell of the Uni- 
versity of Waterloo’s School of 


Accountancy. 

The conference was organized by 
the Concordia Accounting Society 
with the support of numerous ac- 
counting organizations. 
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The organizing committee of the ACCOUNTing for the Environment 


(from the left): Lana Vatcher, Christine Beliveau, Janet Mrenica, Mia de Montigny 
and Martin Vanden Hoeven. Derek Jones is absent. 
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Faculty Advisory Board meets 


Present at the first meeting of the Advisory Board to the Faculty of Commerce and 
Administration were (left to right): Derek Acland (Director, MBA); John Hanna 
(United Westburne); Roland Wills (Associate Dean); Marianne Donaldson (Rourke, 
Lizotte); Robert de Fougerolles (Canadian Corporate Funding); Pierre Bourgie 
(Urgel Bourgie); Pierre Brunet (Director, EMBA); Abolhassan Jalilvand (Chair, 
Finance); Manek Kirpalani (Marketing); Advisory Board Chair Humberto Santos 
(Caisse Centrale Desjardins); and Dean Christopher A. Ross. Absent were Lawrence 
Bloomberg (First Marathon), Christina Gold (Avon), Carole Lafrance (Cala), Gabriel 
Savard (Société de Développement Industriel du Québec) and Jonathan Wener 
(Canderel). 

The purpose of the Advisory Board is to allow for an exchange of ideas between 
the academic sector and the business community. These business and profes- 
sional leaders have made themselves available to the Faculty and will be meeting 
three times this semester to discuss a variety of topics. 
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Roy Bonin new 
Director of Libraries 


BY BARBARA BLACK 


Concordia University has anew Di- 
rector of Libraries, Kenneth Roy 
Bonin. 


He comes to Concordia full of en- 
thusiasm and eminently suited to his 
post, which had been vacant since Al 
Mate retired in June 1990. 


A Franco-Manitoban, Bonin 
taught school in that province for 
several years before becoming a li- 
brarian. He has graduate degrees in 
European history (from the Univer- 
sity of Alberta), library administra- 
tion (from Drexel University, in 
Philadelphia), and university ad- 
ministration (from the University of 
Toronto). 


He is currently a research associate 
of the Centre for Higher Education 
Research and Development at the 
University of Manitoba. He was 
named in July as a representative to 
the National Consortium of Scien- 
tific and Educational Societies, and 
he has been secretary-treasurer of the 
Société canadienne pour | étude de 
lenseignement supérieur since 
1988. 
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Bonin has worked in a variety of 
public and library settings in a still 
young career: deputy department di- 
rector of the 21-branch Winnipeg 
Public Library, assistant director for 
administrative services of the Univer- 
sity of Manitoba library and associate 
librarian at the University of Toronto. 


Oversaw new library 


He comes to Concordia from Uni- 
versité Laurentienne/Laurentian 
University in Sudbury, Ont., where he 
oversaw the building of a new library, 
an all-absorbing five-year task. He 
has spent the past year on sabbatical 
from Laurentian, finishing his doc- 
torate on the public financing of 
post-secondary education. 


Aptly for Concordia, which is just 
beginning to automate its collection, 
he has managed automated library 
systems as long ago as the late 1970s, 
in Winnipeg. 

Bonin started his five-year ap- 
pointment on January 1. He takes 
over the reins from Acting Director 
Irene Sendek, who continues as As- 
sistant Director. 
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Marketing Professor Ulrike de Bren- 
tani, also Associate Dean of Graduate 
Studies and Research in the Faculty of 
Commerce and Administration, has 
been an adjudicator for the SSHRC 
evaluation committee for Administrative 
Studies and Industrial Relations for the 
last two years and was invited to present 
her exposé, titled “Three Cs of a Suc- 
cessful Research Grant Application” at 
a number of Research Grant workshops 
including those held at the University of 
Windsor, the ASAC Doctoral Consor- 
tium in Québec City, Concordia, the 
Ecole des hautes études commerciales 
and Queen's University. 

Wililam Taylor (Management) not 
only made news when he pulled to- 
gether a unique Aviation MBA pro- 
gramme, he became the logical expert 
to turn to whenever that industry hits the 
headlines. Thus he was interviewed 
several times in December about the 
bail-out of Canadian Airlines. 
Management Department Chair A.B. 
Ibrahim and Management Professor 
Kamal Argheyd recently had a new 
book titled Strategic Management 
Readings and Cases for the Canadian 
Environment, published by McGraw- 
Hill Ryerson. 

Eric McKay caused a flap in the music 
industry when he went public with his 
Concordia MBA thesis. A recording art- 
ist, McKay wanted to know why his own 
singles weren't topping the charts. So he 
Stopped 249 customers outside record 
stores and asked them why they had just 
made their purchase. Their strongest 
reason was that they'd heard it on the 
fadio. Tenth and last choice on ques- 
tionnaire? They saw the video. That got 
McKay a jot of attention from radio sta- 
tions — and from the cable television 
Stations whose raison détre is videos. 
Lisa Hollinger (Executive MBA) did a 
Survey of Montréal family businesses 
and discovered that daddy's little girl 
doesn’t stand a very good chance of 
stepping into his size 12s. Those 
women who do join the family firm could 
find good jobs elsewhere, and may have 
had to talk their parents into giving them 
the job. Her findings were reported in 
two mass-markel magazines, Canadian 
Living and Elle Québec, which gave it 
the headline, “Papa a raison.” 
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A message from the Dean: 


Reaching out to the community 


A key factor to the education of 
students and the development of our 
Faculty is our increasingly intimate 
contact with the external environ- 
ment. This contact allows us to un- 
derstand the world around us and 
enables us to feed these experiences 
into our research and classroom 
teaching. 


Several advisory boards provide 
counsel and advice to the Faculty 
and act as linkage to the community. 


Our Faculty Advisory Board (see 
photo page 3) will be meeting about 
five times in 1993. Our Aviation MBA 
Programme, international in nature 
and focused on education for the 
aviation industry, also has an Advi- 
sory Board which reflects its interna- 
tional character (see photo page 6). 


In addition to the Boards, the Fac- 
ulty has other contacts with the ex- 
ternal community. Each year, 
business schools from all over Can- 
ada and from abroad come to Mon- 
tréal to compete in our International 
CASE Competition. Presentations are 
judged by practicing executives who 
face the day to day problems of man- 

“Contact with the 
external business 
environment allows 

us to understand the 
world around us and 
enables us to feed 
these experiences into 


our research and 


classroom teaching.” 


aging organizations. 

Each year, the Faculty also hosts 
our annual Awards of Distinction. 
The recipients of this award are sub- 
sequently invited back to the Faculty 
as guest speakers. 


Our Centres also provide numer- 
ous opportunities for contact and in- 
teraction with the community. 
Speakers are regularly invited to the 
Faculty by the Transport Manage- 
ment Centre and the Pharmaceutical 
Management Centre. The world of 
the practicing manager is brought to 
the Faculty via our Small Business 
Consulting Bureau. 


In addition to these institutional- 
ized contacts, various initiatives are 
undertaken throughout the year. 


Recently, for example, the Faculty 
became a member of CDEC (Com- 
munity and Economic Development 
Corporation) for Cote des Neiges and 
Notre-Dame-de-Grace. Funded by 
the three levels of government, CDEC 
is devoted to stimulating economic 
development in these areas. 


The Finance Department placed 
students for short-term periods in se- 


Dean Christopher Ross 
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lected financial institutions. Stu- 
dents from the Marketing Depart- 
ment took part in advertising 
competitions. 


This kind of participation again 
allows the Faculty to bring the world 
of organizations into the classroom. 


Periodically, special conferences 
are held. This year, a conference was 
held on Total Quality Management 
that saw professors interact with ex- 
perts in the field. The event was or- 
ganized by the Decision Sciences and 
Management Information Systems 
(DS/MIS) department. 


In addition, we have had special 
meetings with the editors of the busi- 
ness press. The meetings were de- 
signed to forge closer links with the 
media so that we can reach out to the 
general public. 


Currently, intense work is being 
done in the Faculty to develop a co- 
op education programme. We intend 
to keep our programmes relevant, 
which means that our interaction 
with the community must play an 
essential role in the work we do as a 
Faculty. 
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24 MBA teams compete 


Case Competition — 
Concordia places 5th 


Concordia came in fifth place 
among 24 teams at the 12th an- 
nual Concordia Intemational 
MBA Case Competition. 

The 24 teams were divided into 
four divisions, with the winner of 
each division advancing to the 
semifinals. Concordia actually 
tied for first place with Newfound- 
land’s Memorial University in Di- 
vision I. Organizers let Memorial 
advance by virtue of its win over 
Concordia in an early round, 
even though both teams enjoyed 
the same number of wins, points 


and the same margin of victory. 

Some of the organizers of the 
event were: (from the left) Profes- 
sor Pierre Brunet, Director of the 
Executive MBA; Lonny Holland, 
President of Beacon Securities 
Ltd., who served as both a judge 
and sponsor of the competition; 
Rector Patrick Kenniff; student 
organizer Miriam Blumer; Man- 
agement Professor Rick Molz, 
who served as an advisor to the 
organizing team; and, student 
organizers Nancy Wells and 
Robert Gervais. 
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CEO’s join AMBA Board 


The innovative Aviation MBA programme in the Faculty of Commerce and Admini- 
stration has set up its own Faculty Advisory Board which comprises CEOs from 
Singapore Airlines, British Airways, Kenya Airways, Canadian Pacific, Air Canada, 
Lufthansa, South African Airways, Japan Airlines, IATA, TACA International Air- 
lines and Saudi Arabian Airlines. At a recent meeting of the Board, the objectives 
of the programme were outlined by its Director, Concordia Management Professor 
William Taylor. 


Pictured above are (left to right) Chair of the AMBA Faculty Advisory Board G.D. 
van der Veer (South African Airways), Concordia Rector Patrick Kenniff, AMBA 
Director Taylor and Captain A. K. Mattar (Saudi Arabian Airlines Corp.) 


Thanks to our leading supporters 
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The Affiliate, for supporters of the University’s four Faculties, is published by 
the Faculty in association with the Office of University Advancement and the 
Public Relations Department 

The Faculty Affiliation Programme at Concordia University is a vehicle for 
recognition of important donors to the Annual Giving Programme. Different 


Faculty Associates and members of the Deans’ Circle and the Governors’ Circle 
were guests at a reception on April 22 to acknowledge their strong support for the 
University through the Annual Giving Programme. Following cocktails, they en- 
joyed a Theatre students’ production of Life’s a Dream, by the 17th-century 
playwright Pedro Calderdn de la Barca. Left to right, Mr. and Mrs. Peter Quinlan 
(Deans’ Circle), Rector Patrick Kenniff, Mrs. Edith Low-Beer (Rector’s Circle) and 
Dean of Fine Arts Robert Parker. 


activities are planned for Faculty Supporters (donors of $100 or more per year), 
Faculty Associates (donors of $250 or more per year), and members of the Dean's Circle (donors of 
$500 or more per year) all of whom will receive The Affiliate on a regular basis 
Results of the Annual Giving Programme will be published in the Concordia University Magazine. 
For further information, call the Office of University Advancement (514) 848-4856. 
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